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Gearing Up for Main Season 
As the weather begins to melt from cold to hot, the vendor populaƟon increas-
es.  This may or may not create some changes in the landscape of the market.  
With the closure of the Northside, more emphasis will be put on good uƟliza-
Ɵon of the East side. 

We currently are siƫng at 115 registered vendors with a few new inquiries we 
have not received returns on.  This, of course, does not reflect how many will 
show each week.  The variables are endless. But there will be Ɵmes we may 
have to open addiƟonal rows on the East side.  This will affect how parking is 
handled and should be considered uncommon events. 

The execuƟon of signing up for a market and mapping out vendors before each 
market will give everyone beƩer planning for Saturdays. It will also reduce 
some of the chaos of finding a place to set up. It is very important for those 
who have paid reserved spaces to idenƟfy whether they will or will not be at 
the market each week.  Their spaces can be reassigned if they are not going to 
be there. While we will sƟll accept walk-in vendors on Saturday, we would pre-
fer all vendors to sign up ahead of Ɵme. 

Arlene Banks 

Coordinator 

The	Market	Exchange 
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How to Make Food Trucks  
Quieter InnovaƟve SoluƟons for a Peaceful Culinary Experience  

Strategies for Noise ReducƟon 
Several strategies can be employed to reduce the noise produced by food trucks, ensuring a quieter and more enjoyable environment for 
customers and other nearby vendors. 

Implement Soundproofing Measures 
Soundproofing the interior of the food truck can significantly reduce noise. This can be achieved by using sound-absorbing materials, such as 
acousƟc panels, foam, and mats, on the walls, ceilings, and floors. Ensuring that doors and windows are well-sealed can also help contain 
noise within the truck. 

Improve Exhaust System Design 
Upgrading to low-noise exhaust systems and ensuring they are properly installed and maintained can significantly reduce noise. Using noise-
dampening materials around the exhaust system can also help. 

Smart Noise Monitoring Systems 
ImplemenƟng smart noise monitoring systems can help food truck operators track and manage noise levels in real-Ɵme. These systems can 
provide alerts and suggesƟons for noise reducƟon, ensuring compliance with local noise regulaƟons. 
Conclusion 
Reducing noise from food trucks is not only beneficial for the environment but also enhances the overall dining experience. By implemenƟng 
quieter generators, soundproofing measures, upgrading equipment, and embracing innovaƟve technologies, food truck operators can signifi-
cantly reduce noise levels. Engaging with the community and adopƟng a proacƟve approach to noise management will ensure that food 
trucks remain a cherished and peaceful part of the culinary landscape. 

ThereÊareÊsoluƟonsÊandÊanÊeffecƟveÊsoluƟonsÊmustÊbeÊappliedÊtoÊallÊfoodÊtrucksÊwhoÊparƟcipateÊinÊtheÊLampasasÊCountyÊFarmersÊMarketÊ
noÊlaterÊthanÊMayÊ1,Ê2025.ÊÊAŌerÊMayÊ1,Ê2025ÊtheyÊwillÊnotÊbeÊableÊtoÊoperateÊinÊtheÊmarketÊunƟlÊnoiseÊreducƟonÊmeasuresÊareÊtaken. 

To the vendors:  Time is given for food truck vendors to make these upgrades as none of them are free nor cheap. 

Food trucks have become a popular and delectable addiƟon to the culinary landscape, offering di-
verse and delicious meals on the go. Everybody loves having food truck!  And everybody loves to 
complain about the noise from a food truck.  Their presence oŌen brings noise disturbances that 
can negaƟvely impact the surrounding environment. Reducing the noise generated by food trucks 
is essenƟal for maintaining the harmony of the market space and enhancing the overall market 
experience. While we realize these soluƟons will cost addiƟonal money for the food trucks, it will 
enhance the cohesion with vendors to a harmonizing level. 



Online Payments with  

Square 

Making	Your	$$	Work 
Budget Breakdown for Marketing and Event Activities 

  
Itemized List of Exendtures 

Postcard Mailing Campaign 
IniƟal QuanƟty: 5000 post-

cards  
Cost: $407 
Postage: $1,150 

Yard Signs and Flyers 
Cost: $450 

Games Equipment for Market 
Cost: $110 

Pony Rides for Spring Kickoff/
Goof Off Day 

Cost: $495 

Live Radio Scheduled 
Cost: $300 

3 

Payments of $25—$100 
can be made using 
SQUARE.  To Make your 
payment using this meth-
od go to: 
LCFM&C Vendor Fee - 
Lampasas County Farmers 
Market and CraŌs, LLC  



Pet Safety in at the Market During Summer 
Months  

Pet Safety at the 
market 

Let’s talk about how to keep out 
loved furry friends safe while at 
the farmer’s market. With the 
hoƩer months coming, that 
means the pavement will be-
come hoƩer too, with that 
comes burnt paw pads! Veteri-
nary experts say that burns can 
happen in as liƩle as 60 seconds 
on pavement that is 120F, if the 
pavement is over 140F they 
could burn in less than a minute. 
It is best not to walk your dog on 
pavement if the temp is greater 
than 85F and the sun is shining 
its brightest. The rising temps 
also mean the potenƟal for dogs to 
have a heat stroke, which is life 
threatening. Here are some early signs 
to look for: Heavy panƟng, excessive 
drooling, bright red gums, restless-
ness. Moderate 
signs: Lethargy, diso-
rientaƟon, vomiƟng, 
diarrhea, and sei-
zures. Severe signs: 
Collapse, loss of con-
sciousness, blue or 
pale gums. If you 
noƟce any of these 
signs please seek vet 
assistance immedi-
ately, provide fresh 
water, move them to 
a cool/shaded area, 
wet them with cool 

(not cold or freezing) water on their 
armpits, paws, stomach. DO NOT give 
them freezing cold water or ice packs. 

DOÊNOTÊLEAVEÊYOURÊ
DOGSÊINÊTHEÊCAR! 
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Stepping Down 
 
 It has been a little over three years I have 

been running this market.  There have been 
trials and errors.  Once I got a decent foot-
ing, I set out to accomplish very specific 
goals to put this market on the map.  There 
were steps to get to that goal and those 
steps were not always understood. 
  
I have and have had great helpers along the 
way.  Each and every person who stepped up to 
pitch in was awesome at what they brought to 
the table.  I am not the easiest person to negoƟ-
ate with in interjecƟng new ideas that potenƟal-
ly diverted from my targeted goals.  I always 
knew that of myself and always appreciated the 
contribuƟons, nonetheless.  I have come up 
short on the final 2 goals, but they are not deal 
breakers to step aside for new ideas, new inno-
vaƟons and direcƟons for this market. 
  
Due to family health issues, I simply cannot 
spread myself this thin much longer.  I love this 
market and the people that make up this beauƟ-
ful cross secƟon of warm hearts and amazing 
talents. 
  
I do not want to “pick a person” to take over.  
There are a few very capable people who could 
do this job beauƟfully. I do not wish to be the 
person who chooses.  I believe the vendors 
should choose their next market leader.  Here is 
the plan: 
·  Nominate yourself if you feel you have 

what it takes to run a market. 
· Accept a nomination from another ven-

dor if you think you have what it takes 
to run a market. 

· Campaign both at the market and by 
utilizing the Facebook Vendor page and 
I will set up a section on the website. 

· Elections will be held June 19-21. 
· The elected Coordinator will work with 

me the remainder of the year to devel-
op their own program and will officially 

take over the market October 4, 2025. 
· The 2025 rules will remain in place until 

January 2026 as those are the standards 
by which the Court Commissioners ap-
proved. 

What you need to know and have as a market 
Coordinator: 
· You must be familiar with the Texas Cot-

tage Food Laws.  A new bill is being pre-
sented this year, so stay tuned! 

· You must be familiar with Texas Pet 
Food Laws. 

· You must be familiar with DSHS Codes 
for meats. poultry, eggs, and mobile 
food trucks. 

· You must prepare a presentation and 
call to get on the Court Commissioners’ 
agenda for the October or November 
scheduled meeting.  This is to get ap-
proval to utilize the parking lot for the 
2026 calendar year. 

· You will need to build your own staff.  
Some of the current folks may stay on 
while others will not. 

· You must be present.  Things happen at 
a market occasionally.  Vendors have 
needs that sometimes need to be met 
at the moment. 

· Good organizational skills help. 
· Good communications skills help even 

more. 
· You often have to have the patience of 

Job! 
That will get you a good start. 



Participating on Facebook  
 
CommunicaƟon is an essenƟal part of anything we do in life.  Being part of a 
farmers market is no excepƟon. 
UseÊtheÊFacebookÊVendorsÊPage- hƩps://www.facebook.com/
groups/323973443890405.   
 
This is a great tool for sharing and geƫng informaƟon.  Not everyone is great 
about checking their emails and emails tend to get thrown in various categories 
within the emailing system.  This makes emailing complicated at Ɵmes. 
 
Whatever gets emailed to the masses also gets posted on the Facebook Vendor 
page.  It is also a great place to adverƟse yourself .  Of the 2.4K viewers, only 
about 80 are vendors.  The remainder are potenƟal shoppers!  Your ad has to 
be approved, but that happens preƩy fast.  If you are promoƟng yourself for 
other markets where the Lampasas market is not a part of your list, it probably 
won’t be published.  That is the only disclaimer to your ads. 

Your ONLINE Presence 
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Link Tree is being replaced with a Website 
 

Easter is rapidly approaching.  
We will be doing a Treasure 
hunt for the kids again this year. 
 
Vendors who want to be part of 
children finding treasures for 
the Easter Hunt can send their 
interest to lampasasctyfarm-
ersmkt@gmail.com. 
 
An Easter Bunny volunteer 
would be great too! 

Keeping vendor resources all in one place. We iniƟated LinkTree and it was a 
great tool, but changes are someƟmes required.  A website seemed easier 
to access, so...  

We now have a hƩps://www.lampasasfarmersmarket.com/ 

Bookmark this site for the following:   *Square payment link for vendor fees   
*Facebook page and other contact info   *Vendor rules and disclosures   
*Market Sign ups  * Vendor Inquiries  and more as the needs arise. 

We hope you will come to uƟlize this website for all your informaƟonal and 
transacƟonal needs.  



Cottage Food Corner 
By Heike Noble 

Let’sÊtalkÊaboutÊCREAMÊCHEESEÊinÊtheÊTexasÊCoƩageÊFoodÊLaw 

Who doesn’t love a yummy Cheese cake?  Some of the best desserts are made with cream cheese or 
custard bases.  They would sell like hotcakes at any market!  Problem is they can’t be sold as a 
CoƩage Food. 

You can bake with cream cheese as long as the finished product does not require refrigeraƟon.  
Cream cheese frosƟng can be used on cakes as long as it is a recipe approved by the health depart-
ment.  There are two recipe books you can purchase from the health department that have tested 
and approved recipes. They are adverƟsed in the Texas CoƩage Food Law website. 

You cannot sell Cheesecake, flan, quiche, or any other baked goods that need to be refrigerated to 
keep from spoiling. 

                                                     7 



As part of the acƟon stage of our market geƫng closer to the requirements to be a CerƟfied market, our 
website, a fundamental requirement has been launched.  This website is used for both the customer and the 
vendor.  We intenƟonally built this website where no password was required to access the vendor secƟon.  
It will also serve as a tool for anyone wanƟng to become a vendor as well as leƫng vendors know all of their 
requirements and how to complete them.  This website will be a constant work in progress as we see where 
informaƟon needs to be dispersed.  You can view the website at:  

hƩps://www.lampasasfarmersmarket.com/ 

CORRECTIONSÊTOÊCALENDAR: 

Saturdays we know we will be closed this coming year are:   

APR 26: POSSIBLE date for first Citywide Garage Sale 
**Market would be closed this day** Exact date will be posted as soon as we have it. 
Hopefully Vendors can buy in to this event  

JULY 7-13 SPRING HO WEEK—visit hƩps://springho.com/   for schedules and acƟviƟes 
*Market will be CLOSEDÊJulÊ13ÊVendor can parƟcipate in this event. 

 

NOV ! or 8:  Second Citywide Garage Sale 
*NO MARKET FOR THIS EVENT*  Hopefully Vendors can buy in to this event  Exact date will be posted as 
soon as we have it. 

For a fuller list of Lampasas events see:  hƩps://www.lampasasedc.com/166/Events.  While there are no 
specific dates, this is the most comprehensive list I have found. 

Our Market: Looking Forward 

By Arlene Banks, Coordinator 


